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Rural consumers’ satisfaction with rural retailing and related influencing factors:
Based on investigation data from 6 counties of Hunan Province
WEI Yong-jun*?, ZHOU Nian-yun®

(1.College of Economics, Hunan Agricultural University, Changsha 410128, China; 2. Changsha Social Work College,
Changsha 410004, China; 3. Hunan Women’s University, Changsha 410004, China)

Abstract: On the basis of microscopic investigation of 613 rural consumers from six counties and cities in Hunan
province, this paper builds a rural retail formats satisfaction index system, statistical analyzes the rural consumers’
satisfaction with rural retailing which including grocery store, small and medium-sized customize supermarkets,
speciality store, market, and enunciates the advantages and shortcomings of each kind of retailer. Then it empirically tests
the influence of various elements in different formats on the rural consumer by using ordered Probit model. The results

show that price still plays an important role, while the consumers care more about quantity, shopping convenience and
relevant services.
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F 3 Probit AR HITHER
X1 0.095** 0.137*** 0.201*** 0.196***
Xz 0.257*** 0.215** 0.126** 0.436***
X3 0.103** 0.086** 0.142* 0.007
X4 0.006 0.033* 0.084* 0.039
Xs 0.246*** 0.103* 0.142* 0.223***
Xe 0.116*** 0.094** 0.137* 0.004*
N=613 Pseudo R> 0.5277
Log likelihood=-106.1315 Prob>Chi2 =0.0063
* 10% ok 5% Fekek 1%
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