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The measurement and analysis of farmers' cognitions to
mortgage loan of land operation rights
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Abstract: The farmers' cognition is divided into the cognition of the new materials, the cognition of the old materials and
the cognition of the combination of both from the perspective of cognition process. We construct the measurement index
with cognitive biases and cognitive coordination. Using 1953 questionnaires from pilot areas countrywide, the paper
analyzes farmers’ cognitions. The research shows that farmers' awareness of the system is low, the feasibility cognition is
large, farmers have some regular financial credit experience, and they have better experience and credit evaluation;
farmers have a higher evaluation for the expected effect of the system, 33.30% of the samples are cognitive coordination,
20.20% in cognitive dissonance, and 46.5% in cognitive unrelated state. Further study shows that the cognitive content
have a correlation, farmer’s cognition lags behind the implementation of the system, and cognitive bias have path
dependence.
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