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Impact mechanism of socioeconomic status on farmers' subjective well-being： 

An empirical study based on cultural consumption behavior as mediator 

PENG Kaili, YANG Chen 

(School of Public Administration Huazhong Agricultural University, Wuhan 430070, China) 

Abstract: Based on the survey data of CGSS2017, this paper conducts an empirical study to examine the effects of 

socioeconomic status on farmers’ subjective well-being from the perspective of taking cultural consumption behavior as 

mediator by constructing the theoretical framework of Socio-Economic Status-Cultural Consumption Behavior-Farmers' 

Subjective Well-being in combination with OLS Linear Regression Model and Mediating Effect Model. The study shows that 

both objective income level and social stratum promote farmers’ subjective well-being at a significant level of 1%; individual 

cultural consumption behavior has a partial mediating effect in the influence of socioeconomic status on farmers' subjective 

well-being while public cultural consumption behavior has no mediating effect in the path of socioeconomic status affecting 

farmers’ subjective well-being; the objective income level exerts a stronger promotion in farmers’ subjective well-being in the 

western region whereas the mediating path is more obvious in the eastern region. Hence the government needs to further 

increase farmers’ income, focus on the transformation of our country's rural society, promote cultural infrastructure construction, 

and strengthen the collaboration and paired assistance between the east and the west and through policy support so as to further 

enhance farmers' subjective well-being. 

Keywords: subjective well-being; socioeconomic status; cultural consumption; objective income level; subjective class 

stratum 
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图 1 社会经济地位对农民主观幸福感的影响机制 

 
  

客观社会经济地位
（客观收入水平）

主观社会经济地位
（主观阶层定位）

公共文化消费行为

个人文化消费行为

农民主观幸福感社会经济地位



 

 

22 6  39 

1  

1

[22]

[7]

 

H1  

2

[7]

[19,25]

[26]  

H2  

2  

[27]

 

1478

[28]

[29]

[7]

 

H3

 

H4

 

三、研究设计 
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表 1 各变量定义及样本描述性分析 

      

  Happiness =1 =2 =3 =4

=5 

3.771 0.870 

  Ln-income  9.365 1.354 

 Stratum =1 =10  3.863 1.668 

  Public 

1~5 

1.252 0.457 

 Personal 

1~5 

2.436 0.758 

  Gender =1 =0 0.541 0.498 

 Age CGSS  50.550 15.380 

 Edu =1 =2 =3 =4 =5 2.526 0.978 

 Politic =1 =0 0.0515 0.221 

 Healthy =1 =2 =3 =4 =5 3.402 1.132 

  Marry =1 =0 0.909 0.287 

 Medical =1 =0 0.924 0.265 

 Pension =1 =0 0.676 0.468 
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[33]

Bootstrap

 

𝐻𝑎𝑝𝑝𝑖𝑛𝑒𝑠𝑠𝑖 = 𝛼1 + 𝛽1𝑆𝐸𝑆𝑖 + 𝛽2𝑋𝑖 + 𝜀1 1  

𝑀𝑒𝑑𝑖𝑢𝑚𝑖 = 𝛼2 + 𝛾1𝑆𝐸𝑆𝑖 + 𝛾2𝑋𝑖 + 𝜀2 2  

𝐻𝑎𝑝𝑝𝑖𝑛𝑒𝑠𝑠𝑖 = 𝛼3 + 𝛿1𝑆𝐸𝑆𝑖 + 𝛿2𝑀𝑒𝑑𝑖𝑢𝑚𝑖 +

𝛿3𝑋𝑖 + 𝜀3                              3   

𝐻𝑎𝑝𝑝𝑖𝑛𝑒𝑠𝑠𝑖

𝑆𝐸𝑆𝑖
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Public Personal

𝑖 𝛼 𝛽 𝛾 𝛿 𝑋𝑖
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四、实证结果与分析 

1  

VIF 1.27 10
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表 2 社会经济地位对农民主观幸福感的回归结果 

       

 (1) (2) (3) (4) (5) (6) 

 0.059*** 0.040***   0.029*** 0.025** 

 (6.08) (3.55)   (3.02) (2.21) 

   0.122*** 0.075*** 0.117*** 0.073*** 

   (15.89) (10.08) (14.94) (9.69) 

  -0.126***  -0.091***  -0.102*** 

  (-4.95)  (-3.68)  (-4.04) 

  0.005***  0.004***  0.004*** 

  (4.39)  (3.45)  (3.99) 

  0.080***  0.076***  0.070*** 

  (5.12)  (4.94)  (4.51) 

  0.125**  0.108**  0.104** 

  (2.22)  (1.94)  (1.87) 

  0.160***  0.147***  0.142*** 

  (13.21)  (12.36)  (11.74) 

  0.158***  0.165***  0.154*** 

  (3.49)  (3.69)  (3.44) 

  0.047  0.031  0.034 

  (0.97)  (0.67)  (0.72) 

  0.046*  0.044  0.042 

  (1.68)  (1.59)  (1.52) 

 3.221*** 1.393*** 3.301*** 1.639*** 3.047*** 1.423*** 

 (35.24) (9.24) (102.45) (14.53) (33.88) (9.54) 

 4,392 4,392 4,392 4,392 4,392 4,392 

R2 0.038 0.161 0.054 0.178 0.056 0.178 

F 36.95 69.94 252.5 78.76 131.1 73.15 

***  ** * 1% 5% 10% t  
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[31]  

表 3 文化消费行为的中介作用 

 (7) (8) (9) 10  11  

      

 0.025** 0.044*** 0.065*** 0.023** 0.015 

 (2.21) (7.51) (7.89) (2.06) (1.38) 

 0.073*** 0.016*** 0.034*** 0.072*** 0.068*** 

 (9.69) (4.09) (6.19) (9.59) (9.04) 

 — — — 0.037 — 

    (1.26) — 

 — — — — 0.144*** 

    — (7.03) 

 YES YES YES YES YES 

 4,392 4,392 4,392 4,392 4,392 

R2 0.178 0.202 0.415 0.179 0.188 

F 73.15 85.07 239.4 68.04 72.20 
 

1

7

10

Bootstrap  

Percentile Bias-corrected

1000 95% 4

Percentile Bias-corrected 95%

[0.0156 0.0595] [0.0142 0.0586] 0

Percentile Bias-corrected 95%

[-0.0001 0.0053] [-0.0002 0.0053]

0

Percentile Bias-corrected 95%

[0.0579 0.0903] [0.0583 0.0910] 0

Percentile Bias-corrected 95%

[-0.0002 0.0021] [-0.0001 0.0023]

0

H3

 

表 4 公共文化消费行为在社会经济地位对农民主观幸福感中的中介作用 

    

Bootstrapping 

Percentile95%CI Bias-corrected95%CI 

LLCI ULCI LLCI ULCI 

  0.0373 0.0006 0.0115  0.0156 0.0595  0.0142 0.0586 

  0.0025 0.0000 0.0014 -0.0001 0.0053 -0.0002 0.0053 

  0.0745 0.0000 0.0817  0.0579 0.0903  0.0583 0.0910 

 -0.0009 0.0003 0.0006 -0.0002 0.0021 -0.0001 0.0023 
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𝛾1 𝛿2

𝛽1 𝛾1 𝛿2 𝛽1
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6.70%

37.44%

6.70%

H4  
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2SLS

CGSS

ability

1~5

 

2SLS

5 Hausman P 0.022

5%

F 24.481 10

5

1%

 

表 5 内生性检验结果 

 OLS 2SLS 

   

 0.210*** - 

 12.69  - 

 - 0.729*** 

 - (7.63) 

 YES YES 

 2.952*** 0.250* 

 (53.05) (0.75) 

 4392 4392 

R2 0.368 0.313 

F 24.481 - 

 

3  

CGSS

3

3

6

1% 0.008

0.009 0.033

6

12.21%

5.96% 2.57%

0.48% 0.35%

0.50%  
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表 6 不同区域的社会经济地位、文化消费行为 

与农民主观幸福感
② 

 

   

 

 

 

 

 

 

 0.008*** 0.009*** 0.033*** 

 0.39 (0.51) (1.44) 

 0.066*** 0.073*** 0.065*** 

 (5.36) (6.06) (4.18) 

 -0.080 0.021 -0.050 

 (-1.60) (0.39) (-0.89) 

 0.126*** 0.129*** 0.199*** 

 (3.74) (3.49) (4.51) 

 YES YES YES 

 1.246*** 1.654*** 0.640** 

 (4.75) (6.06) (2.13) 

 1473 1764 1155 

R2 0.210 0.184 0.179 

F 25.83 26.34 16.60 

/ ( ) 12.21% 5.96% 2.57% 

/ ( ) 0.48% 0.35% 0.50% 
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五、结论与政策启示 

OLS

CGSS2017

1%

37.44% 6.71%
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2
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注释： 

① 资料来源：国家统计局官方网站 http://www.stats.gov. 

cn/。 

② 限于篇幅，此表并未列出某一区域中介效应的具体检验

步骤。 
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