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Key factors influencing the superior level of cigarette marketing system

ZHAO Hua-wu', JI Xin-wei?, LIU Jian®, HE Fan',GONG Chang-rong"”
(1. College of Tobacco Science, Henan Agricultural University, Zhengzhou 450002, China; 2. Honghe Tobacco Company
of Yunnan, Honghe 652300, China; 3. Zhangwu Tobacco Company of Liaoning, Zhangwu 123200, China)

Abstract: According to the data of the field investigation and other literatures, through the system analysis and
diagnosis, by inducing and summarizing with the AHP, a total of 22 factors in 5 categories that influencing the superior
level of cigarette marketing system is first determined. Then using decision-making test and evaluation laboratory
method, based on the factors’ relationship, this paper sets up a direct effect matrix and obtains a comprehensive effect
matrix. By calculating degree of influence, degree of being-influenced and degree of center for every factor, studying
the relationships of comprehensive effect of factors, a total of 10 key factors among them are cigarette sales potential,
emphasis of the government and the company on marketing work, marketing model, modern marketing methods,
marketing service mode,and so on is determined and analyzed systematically. Finally, some suggestions are put forward
to accelerate the superior level of cigarette marketing system: to innovative marketing mode, to expand the scale of
cigarette sales, to strengthen the modern business enterprise and marketing team construction.
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12 2
Ci 0.3378 0.702 2 1.0399
C 0.9958 2.498 6 3.494 4
Cs 0.4216 0.1737 0.5952
Csy 0.493 4 0.3413 0.8347
Cs 0.4577 11619 1.6196
Cs 0.460 5 0.1737 0.6341
Cs 0.2324 0.1737 0.406 0
Cs 0.626 5 0.509 0 1.1355
Co 1.3897 0.2156 1.6052
Cwo 0.208 2 0.999 4 1.2077
Cu 0.2851 0.1737 0.458 8
Ci 13700 0.499 8 1.869 8
Cis 1.3876 1.3433 2.7309
Cu 0.5100 0.404 8 0.9147
Cis 1.3416 1.2540 2.595 6
Cie 0.228 1 1.676 4 1.9045
Cur 1.364 3 11969 2.5612
Cis 0.596 9 22347 2.8316
Cuo 1.1825 11189 23014
Cao 0.666 0 0.499 8 1.1658
Ca 1.8212 0.416 6 22379
Ca 1.8075 0.416 6 2.2242
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