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Constraints and strategies of network marketing of fruits
YAN Ying

(Department of Economy Management, Beijing City University, Beijing 100083, China)

Abstract: Fruits are necessities of daily life, and internet shopping has become a way of life, yet fruits on-line sales is not
very well. This article analyzed the current situation and existing problems of the fruit network marketing. It indicated
that fruits were fresh agricultural products which were better for face-to-face marketing. How to keep the quality of fruits
and reduce logistics costs was a difficult problem to people. This paper also put forward some proposals of marketing
strategy and cold chain logistics, which including using SNS platform, guiding consumer's shopping time and region, the

product selecting ,improving packing cases, using RFID tags and so on.
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