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Factors influencing the choice of modes harnessing relationships between
processing enterprises and rural households: An empirical study of 157 pig
slaughtering and processing enterprises
DU Hong-mei, YAN Juan, XIE Jing-wen
(College of Business, Hunan Agricultural University, Changsha 410128, China)

Abstracts: Based on the sample of 157 pig slaughter and processing enterprises in HUNAN, GUANGXI, SHANGXI,
HENAN, this paper studies the factors influencing the choice of models harnessing relationships between food processing
enterprises and rural households in order to provide help to the choice of modes harnessing relationships between food
processing enterprises and farmers. In this paper, twelve varieties have great influence on the choice of modes harnessing
relationships, such as the scale of processing enterprises, the predicts of changes in market demand of enterprises, the
production scale, the knowledge level of farmers, the number of farmers producing the same type of products, the
demands of producing technology, market stability and price volatility. But the other four factors such as the market share
of processing enterprises, the demands of quality of raw material from enterprises, the main factors choosing sales target
and quality of products have less influence on the choice of models harnessing relationships between food processing

enterprises and rural households.
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*1 BETEMESEX
XZ 0—1 0= 1=
GM 1-5 1= 2= 3= 4= 5= +
MS 1-5 1= 2= 3= 4= 5= +
sz 1-5 1= 2= 3= 4= 5= i
YZ 1-5 1= 2= 3= 4= 5= +
XY o 1=5 1= 2= 3= 4= 5=
NG 1-5 1= 2= 3= 4= 5= +
NZ 1-5 1= 2= 3= 4= 5= +
NS 1-5 1= 2= 3= 4= 5= +
B 1-5 1= 2= 3= 4= 5= i
zZY 1-5 1= 2= 3= 4= 5= +
NY 15 1= 2= 3= 4= 5= i
JY 1-5 1= 2= 3= 4= 5= +
ZQ 1-5 1= 2= 3= 4= 5=
SW 1-5 1= 2= 3= 4= 5=
B 1-5 1= 2= 3= 4= 5=
cz 1-5 1= 2= 3= 4= 5= +




4 ( ) 2013 4
— . NN R 0.628
=, REERESHEARKIR
1
Logistic 2
*k2 AEPHTEM[IHERKESE
P Wald Exp (B
1n[1 Pj = By + BGM + B,MS + B,SZ + BYZ + B XY B SE. i sig TP®
L BNG + BINZ 4 NS + AoZB + AuZY + GM 0450 0412 16478 1 0011  0.350
MS 0348 0530 3410 1 0.065 1434
BidY + BuNY + BisSW + B, 3B + 1s2Q + €2 sz 0.070  0.656 1381 1 0240  1.161
YZ 0096 0703 0019 1 0892 1.100
XY 0179 0563 5102 1 0050  1.196
NG 0289 0910 16318 I 0012 0.101
NZ 0337 0540 4388 1 0033 1.400
2 NS 0164 0849 13882 1 0.000  0.042
ZB 0123 0633 1307 1 0083 0485
ZY  -0399 0402 0985 1 0321 0.671
I 0374 098 5800 I 0.016  0.743
NY 0173 0950 0033 1 0855  0.841
SW 0156 0610 8008 1 0027  1.058
JB 0355 0555 15957 1 0015 3876
ZQ 009 0504 0032 1 0.058  1.094
CZ 0224 0723 0746 1 0.088  1.867
2011 7—8 2635 4704 0314 1 0.575 13.941
2012 79
( ) Logistic
200 157
0,
78.50% 80 ln[ P J—2.635+0.450GM +0.348MS —0.179XY +
32 25 20 I=p
0.289NG +0.337NZ +0.164NS +0.123ZB +
SPSSI17.0 0.374JY —0.156SW —0.355JB —0.090ZQ +
o A 0.224CZ
M. t=EER5%iE
46.747 45.346 45.047 44.843
16 13 p  0.000, 8 sig 0.011
0.05 0.05 0.050 0.012 0.033 0.000 0.016 0.027 0.015
-2Log likelihood sig 0.05
54.483
Cox & Snell # Nagelkerke R
0.468 0.628 60%
sig 0.065 0.083 0.058 0.088
Nagelkarke R 4 10%
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