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Fundamental demand and its expression alienation
of Chinese contemporary rural tourism

TAO Yu-xia
(College of Tourism, Henan Normal University,Xinxiang,Henan,453007,China)

Abstract: The essence of rural tourism is a regression and reconstruction of the structure of country-humanity, whose
fundamental demand is based historically on people’s nostalgic trend and psychological structure, psychological identity
and regression demand to native culture, rural aesthetic tradition and Chinese rural spirit. Its social background includes
modern production and alienation of human nature, global cultural conflict and national social identity crisis, the new
rural construction and space-time crisis-tension in urbanization process. A multimedia image construction of "pseudo
rural tourism" caused the conversion of country’s economy from productive to consumptive type the alienation of rural
tourism demand and "pseudo rural tourism" ideology. But facts show that people still show the most cherished beliefs to
the rural value, and rural tourism is in urgent need of realizing the cultural salvation of country and human nature in the
traditional regression gradually.
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