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Research on farmers’ satisfaction with the financial award premium of ‘One case, one

meeting’ policy: Based on an investigation of 462 peasant households of Anhui province

XU Pang, CAO Hai-lin

(School of Public Administration, Hohai University, Nanjing, Jiangsu 210098, China)

Abstract: Based on 462 survey data of Anhui province, this paper made an empirical analysis of farmers' satisfaction

with the financial award premium of ‘One case, one meeting’ policy by using the principal component analysis. The

results show that: farmers have higher satisfaction with policy design, the promotional activities and participation; project

construction and fund use have smaller influence on farmers' satisfaction and their satisfaction is lower; infrastructure
construction and construction management have greater influence on farmers' satisfaction, while their satisfaction is low.
To increase the farmers’ satisfaction with the policy, the government should continue to expand investment, perfect the
policy content, focus on policy efficiency, strengthen infrastructure construction, improve the regulatory mechanism,

ensure financial transparency, optimize strategy, and guide the democratic participation.
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