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Influence mechanism of the reputation of the farmer cooperatives president on the member’s
loyalty: Based on psychological contract the investigation of 39 cooperatives
GONG Ying !, YANG Qin %, WANG Yan!

(1. Management College, Sichuan Agricultural University, Chengdu 611130, China
2. Nanchong Economic and Technical Research Institute of State Grid Corporation of China, Nanchong 637000, China)

Abstract From the perspective of psychological contract, building three structural equation models including president’s
reputation-relationship quality-member’s loyalty, president’s reputation-relationship quality and relationship
quality-member’s loyalty, this paper explores the influence mechanism of the reputation of the farmer cooperatives
president on members’ loyalty as well as the interaction among presidential reputation, relationship quality and members’
loyalty. The results show that the indirect influence of the president's reputation on the loyalty of the members through the
relationship quality is higher than the direct influence; the satisfaction and trust of members with the president can
influence and transform each other; the positive influence of the president's management performance on the relationship
quality is the strongest, while the positive impact of president’s ability is the weakest; relationship trust can promote the
loyalty of members more than relationship satisfaction. Therefore, we should establish a firm psychological contract to
develop the intermediary role of relationship quality on the members’ loyalty, cultivate the comprehensive ability of the
president in order to improve the management performance of the president and promote the quality of the relationship,

maintain the loyalty of members to the president by actively promoting relationship satisfaction to relationship trust.
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Cronbach’s a KMO
0.951 72.274 0.954
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0.830 70.391 0.819
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0.05
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ldf PNFI PCFI CFI NFI IFI GFI RMSEA
3.320 0.748 0.786 0.881 0.839 0.882 0.809 0.090
1 4.101 0.551 0.587 0.889 0.846 0.893 0.852 0.087
2 4356 0.544 0.561 0.821 0.898 0.828 0.814 0.082
2 3.977 0.553 0.624 0.872 0.844 0.867 0.894 0.091
<5.0 >0.5 >0.5 >0.8 >0.8 >0.8 >0.8 <0.1
(3)
0.88 0.32
0.73 0.75 0.71
025 0.78 0.69
0.58
0.42
0.84 0.86
0.85 0.88
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