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Internal mechanism of identity impact on migrant workers' urban
settlement willingness: an empirical study with the sense
of urban ascription as an intermediary variable

ZHAO Pei, HUANG Delin

(College of Marxism, China University of Geosciences, Wuhan 430074, China)

Abstract: Based on the sample survey data of 1286 migrant workers in Wuhan, Zhengzhou and Beijing, this paper
explores the identity impact on migrant workers' willingness to settle down in cities with the sense of urban ascription as
an intermediary variable. The results show that identity has a positive and significant effect on the migrant workers' urban
settlement willingness. Among the five indexes of identity, migrant workers’ income status exerts the greatest influence
on their urban settlement willingness, followed by the identity in lifestyle, interpersonal relationship, self -role and
institutional situation. Migrant workers' identity not only directly motivates their desire to settle down in cities, but also
indirectly intensify their urban settlement willingness through positive effect on the sense of urban ascription. Generation
gap exists in the influence of identity on migrant workers' willingness to settle down in cities. Self identity, income status
identity, interpersonal identity and lifestyle identity have a stronger impact on the urban settlement willingness of the new
generation migrant workers than that of the first generation, while the institutional identity has a greater influence on the
first generation migrant workers than that of the new generation migrant workers.
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