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An empirical study on urban and rural residents’ satisfaction with endowment insurance
system: Based on the dual perspective of generation gap and perceived value

WU Yufeng, NIE Jianliang, WANG Xinhui
(School of Public Management, Northwest University, Xi’an 710127, China)

Abstract: Based on the survey data of 1054 insured farmers under the age of 60 in 15 counties, 5 provinces in China, this
paper conducts an empirical study on the influence of generation gap and perceived value on urban and rural residents’
satisfaction with the endowment insurance system. The results show that the insured farmers’ overal satisfaction is not so
great, manifesting generation gap; with the young farmers’ satisfaction being the least Generation gap impacts the
farmers’ satisfaction through age effect and generation effect. The perceived value based on the pension treatment level,
service quality and pension security ability is conductive to enhancing farmers’ satisfaction. Moreover, the mediating
effect analysis of KHB, reveals that the perceived value ,transmitting the partial influence of generation gap on the level
of satisfaction are a part of mediating variables of generation gap to affect satisfaction. It is advisable for the government
to take effective measures to raise young farmers' satisfaction with the endowment insurance system, and intensify the
satisfaction of farmers of different generation by improving the urban and rural residents’ pension treatment level, service
quality and pension security.
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(16 30 ) (31 44 ) (45 59 )
52.59 17.46 57.69 17.33 58.74 18.52
3.226 0.876 3.429 0.948 3.527 0.970
3.198 0.930 3.402 0.903 3.448 0.913
58.19 22.42 64.70 20.32 66.93 21.670
3.949 1.345 2.804 0.945 2.708 0.881
4.460 0.716 3.835 0.837 3.657 0.919
1.853 0.355 1.945 0.228 1.899 0.302
1.480 0.501 1.981 0.179 1.991 0.202
3.243 0.894 3.355 0.810 3.294 0.800
3.294 1.046 3.523 0.953 3.470 0.951
0.750 0.872 0.984 0.868 0.539 0.750
3.412 1.063 3.435 0.889 3.515 0.954
3.322 1.089 3.435 0.900 3.489 1.000
3.757 0.913 4.045 0.876 3.998 0.860
3.712 1.007 3.841 0.889 3.913 0.889
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[31,32]

x4 HEEYWEREEST—

1 2 3 4 5
B(SE) B(SE) B(SE) B(SE) B(SE)
0.134™ 0.145™ 0.136™ 0.118™
(0.059) (0.058) (0.060) (0.058)
6.096™" 3.272™
(0.521) (0.708)
6.5317" 3.465™"
(0.559) (0.762)
0.222™ 0.060"
(0.024) (0.029)
0.077 0.423 0.337 0.552 0.361
(0.504) (0.491) (0.491) (0.503) (0.484)
0.109 0.187 0.533 0.235 0.249
(0.593) (0.572) (0.570) (0.586) (0.564)
-0.557 -1.580 -2.821 -2.218 -2.449
(1.842) (1.737) (1.740) (1.782) (1.716)
2.673 -0.167 0.117 0.075 -0.108
(1.646) (1.684) (1.683) (1.725) (1.657)
-1.440° -1.286" -1.328" -1.628™ -1.387"
(0.782) (0.731) (0.730) (0.749) (0.720)
-1.514™ -1.260™ -1.017 -1.426™ -1.072"
(0.670) (0.625) (0.626) (0.640) (0.617)
1.288" 1.272" 1.168" 1.273" 1.082"
(0.616) (0.587) (0.586) (0.601) (0.578)
1.960™" 1.509™ 1.400™ 1.635™ 1.307"
(0.689) (0.644) (0.645) (0.660) (0.635)
3427 2.948™ 2.779™ 2.862"" 2.694"
(0.655) (0.612) (0.613) (0.629) (0.604)
2.516™ 1.669™ 1.506™ 1.654™ 1.309"
(0.755) (0.708) (0.709) (0.727) (0.700)
3.301™ 2.8017" 2.843™ 2.692" 2.664"
(0.732) (0.684) (0.684) (0.702) (0.674)
-7.561™" -5.906™" -5.270™" -6.463™" -5.116™"
(1.666) (1.561) (1.567) (1.598) (1.543)
-4.919™ -4.037" -4.483™ -4.187™ -3.889™
(1.580) (1.482) (1.479) (1.519) (1.460)
57917 -3.3317 -2.951™ -3.943™ -2.497"
(1.519) (1.433) (1.436) (1.465) (1.417)
-5.153™ -3.6727 -3.220™ -3.940™ -3.001™
(1.592) (1.490) (1.494) (1.527) (1.471)
988 987 988 988 987
0.260 0.359 0.358 0.326 0.38
Fax Kk ok 1% 5% 10%

36% 35.9% 32.7%
10% 9.9% 6.7%
2 4
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#=5 HEEZWEREESHTZ
1 2 3 4 5
B(SE) B(SE) B(SE) B(SE) B(SE)
31 44 3.367" 2.996" 3.264" 2.701
(1.752) (1.753) (1.797) (1.729)
45 59 4.390™" 4515™ 4.491™ 3.765™
(1.687) (1.686) (1.733) (1.667)
6.061"" 3.263™
(0.522) (0.709)
6.492"" 3.446™
(0.560) (0.763)
0.220™" 0.059"™
(0.024) (0.029)
N 988 987 988 988 987
R? 0.260 0.360 0.359 0.327 0.381
3 KHB
4 5
[34-36]
6 7
6 7
1
6
0.201
0.118 0.083 0.1%
KHB 41.1%
41.1%
Sobel
Sobel 17.77%
14.67%
(3] 8.66%
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*6 BAMNENDNHEEE—
z P 1% 1%
0.201 0.057 3.50 0.000 41.10 17.77
0.118 0.058 2.05 0.041 14.67
0.083 0.025 3.28 0.001 8.66
2 8.05%
7 2.738 42.1%
1.937 41.77% 42.1%
41.77%
17.49% 16.27%
14.76% 18.96% 8.34%
R"7T RBRANENPNIBNEE
z P 1% 1%
4.639 1.721 2.690 0.007 41.77 14.76
2.701 1.729 1.560 0.118 18.96
1.937 1.010 1.920 0.055 8.05
6.504 1.651 3.940 0.000 42.10 17.49
3.765 1.667 2.260 0.024 16.27
2.738 1.023 2.680 0.007 8.34
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